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What's the easiest way 1o
get your audience to open
your emailse
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Write beftter subject lines.
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Subject line writing Is fundamental
fo internet marketing.

TRUE, WRITING BETTER SUBJECT LINES WILL BOOST YOUR EMAIL OPEN
RATES, BUT THAT'S JUST THE START.
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Understanding the psychology
behind what makes an engaging
subject line Is the secret 1o

successtul email marketing.
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Understanding subject lines will improve...

« Social media headline writing
* Blog post fitles

« Sales page headlines

« Presentation ftitles
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We'll break subject lines down info three categories

« Social Proof
 Fear Tactics
 Personal Gain
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Socilal Proof

The paradox of choice tells us that when a person is confronted with an
abundance of choices, either 1) no choice will be made for fear of making

the wrong choice, 2) a person will make a choice based on the choices other
people make.

The more people making that choice, the more comfortable the person
making the decision becomes.
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Examples of Social Proof subject lines...

«  Why 1000’s of Arizonans Will Gather in Scottsdale on September 215"
« The new iPhone App your friends are buzzing about
«  Why 876 Travelers Chose Our Business Last Month
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Fear Tactics

Many times, people will be more motivated to take a specific action if it helps
than avoid a potential problem in the future.
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Examples of Fear Tactic subject lines...

«  Warning: Don’'t Shop at Walmart Again Until You Read This
« The One Item In Your Home Might Be Harming Your Family
« 10 Ways Hackers Are Targeting Your Website Right Now
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Personal Gain

Personal Gain headlines are the easiest to write. Simply state the benefit and
promise your reader that if they take action, they will gain this benefit.
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Examples of Personal Gain subject lines...

How to Write The Perfect Facebook Post
Do This For 30-days and Get Rock Hard Abs
How We Went from O to 623 Event RSVP's in 3 days
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Conclusion

The battle for attention in email marketing is intense. This guide is your
weapon in the war for email opens.

Print it out and keep it at your desk.

Utilize it when you need inspiration for a new subject line and watch your
open rates soar.
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Social Proof

COPY AND PASTE THESE SUBJECT LINES WITH YOUR CONTENT
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Social Proof Subject Lines Y,

« [Savvy/Smart/Sexy] People Do [Action]

Why | [Action] (And You Should Too)

« [Do something] like [Company/Celebrity/Group]

« The [Desired Result] That [Company/Celebrity/Group] Is Talking About
« Join [Large Number] of Your Peers that [Take Desired Action]

« [Desired Result] Like [Company/Celebrity/Group]

«  How [Large Number] Got [Desired Result] in [Time Period]

« Like [Company/Celebrity/Group], You Can [Desired Result]

« [Company/Celebrity/Group] Reveals Ways To [Desired Result]

«  Why [Large Number] of People are [Taking Desired Action]

« A Simple Way To [Desired Result] That Works For [Company/Celebrity/Group]
« How to [Desired Result] Like [Company/Celebrity/Group]
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Fear Factor

COPY AND PASTE THESE SUBJECT LINES WITH YOUR CONTENT
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Fear Factor Subject Lines Y,

« You've been Lied to You for [fime period] Now

« The Biggest Lie In [Industry]

« [Number of] Shocking Mistakes Killing Your [Blank]

« Don’t Try [Blank] Without [Desired Action] First

« [Blank] May Be Dangerous To [Something Important]

« [Blank] May Be Causing You To Lose Out On [Desired Resulf]
« At Last, The Secret To [Desired Result] Is Revealed

« The [Blank] Risk Hiding In Your [Blank]

«  Why [Blank] Fails and [Blank] Succeeds

« Do Not Try Another [Blank] Until You [Take Desired Action]
« The Ugly Truth About [Blank]

«  What Everybody Should Know About [Blank]

* Your [Blank] Doesn't Want You To Read This
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Personal Gain

COPY AND PASTE THESE SUBJECT LINES WITH YOUR CONTENT
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Personal Gain Subject Lines

Discover The [Desired Result] Secret

[Action] Your Way To A [Desired Result]

For People That Want To [Desired Result] But Can't Get Started
You, a [Desired Result]

Stop [Undesired Result]

You Too Can [Desired Result] in [Time Period]

How To Become [Desired Result] When You [Action]

Little Known Ways to [Blank]

How to turn [Blank] into [Desired Result]

How To Build a [Blank] You Can Be Proud Of
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